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Alibaba, the most AirBnb, the largest B an k ?

valuable retailer, accommodation

has no inventory provider owns no real T h e W O

astate what-so-ever

e [argest bank
Ll With no
money.
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EHungryFinTechstart-upstogether
with tech giantswill not only eat

o Iy 1 ANIE Chart also their
hreakfastanddinner€

JamieDimon CEO JP Morgan Chase
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BIG DATA & Al

machinelearning h o a e Y ¢ h ~
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BIG DATA MACHINE LEARNING USER EXPERIENCE

Transaction Data Knowledge
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Customer experience is a top priority for
business data and analytics decision-makers

Improve the experience of our customers 75%
Improve our products /services 73%
Reduce costs 66% - - -
Improve our ability to innovate 65% # p r I O r I tl e S
Address rising customer expectations 64%

Increase influence and brand reach in the market

~ IJ
0 ~ ’ ~
Improve differentiation in the market O O Y
Better comply with regulations and requirements — - <
Create a comprehensive digital marketing strategy
~ I
Create a comprehensive strategy for addressing digital O = O ~ h r e 4 e e e C
Better leverage big data and analytics in business
0% 10% 20% 30 = Pl ) <
Base: 3,005 global data and analytics decision-makers X m X t
1T * <
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Customers want and increasingly —
T expect to be treated like celebntles
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